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Introduction

The extension to the ‘PHT Knowledgebase’(KB) is being developed by the Passivhaus Trust (PHT). It will be a unique
reference source and online listing of products and systems which are Passivhaus certified or have been used in a
certified Passivhaus building. It will be accessible through the PHT Knowledgebase website (wiki) and will generate
income for PHT through advertising; this will pay for the development, maintenance and increased promotion of the
knowledge base .

The products listed will need to be a PHI certified products, used in a certified Passivhaus development or, in some
instances, be clearly suitable for use in a Passivhaus development. The products will either need to be included within
the PHPP calculation or undergo a quick vetting process to prove compliance by the PHT technical team.

What is the purpose

The aim of the products tab is to help designers and specifiers find suitable products with particular relevance for their
Passivhaus project. Its secondary purpose will be to promote products and systems suitable for Passivhaus projects.

Phase I: Products listed on the Knowledgebase
Certified products are a clear category and these are listed on the PHI website. (below) The KB extension will link
directly to The Passivhaus Institute website via the ‘Products Directory’ tab
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Other products that have been used in a certified Passivhaus project will be included on the Products tab, or in special
cases, products that are clearly suitable to be used in a Passivhaus but are yet to be specified. ie insulation, air
tightness tapes or membranes. Where relevant, the products will be linked to one or more case studies that
demonstrate their use in the UK.

The idea is to provide a reference guide listing a range of products that have, and can be used in Passivhaus
developments, which wouldn’t normally be able to achieve the certified competent certification such as insulation,
airtightness tapes and membranes etc.

for more information on certifiable products please view the Passivhaus Institute’s website here.

The ‘Products’ tab will list key information including the manufacturer (with logo and weblink), product category and
reference. The tab will also provide some introductory text to the product. (See Appendix 1 &2).

The products will be listed under the existing categories of

1. Fabric
2. Process
3. Services
And break down further into the categories below.
1. Walls
Roofs

Ground Floors

Windows & doors

Thermal bridges

Airtightness

MVHR systems

Heating and Hot water systems

. Shading system and overheating
10. Renewables

11. Whole system approach
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Phase II: Marketing campaign

PHT propose a media campaign with support and guidance from the sponsors and partners . The PHT leads will be
Kym Mead and Richard Board.

The target audience will be all those that are involved design, specification and construction of Passivhaus buildings. In
particular, we will be targeting architects, designers and consultants who are interested in Passivhaus but not yet
expert.

The marketing campaign will include:

e QOrganise marketing material for Ecobuild, National Construction Week and other relevant trade shows

e Featured on the Passivhaus Trust website and in the newsletter which circulates to roughly 2500 people and
companies, plus in our social media activities (7500+ Twitter followers)

e Featured articles within industry magazines such as, Architects’ Journal, Building Magazine etc
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Partners

e Main Partner - Logo on home page, website footer and included in promo material:

£ 1,500 +VAT
e Product listing on the product tab (1-5 products): £300+VAT per product
e Product listing on the product tab (6-10 products): £275+VAT per product
e Product listing on the product tab (11-20 products): £250 +VAT per product

Benefits to partners

The partners of the extension will benefit in a number of ways. By taking part in the further development of the PHT
Knowledgebase, sponsors will be able to promote their products directly to Passivhaus designers and specifiers and to
input to the knowledgebase content through their experience and knowledge. Additionally, they have an opportunity
to include information about one (or possibly more) of their projects in the case studies that demonstrate use of
various products.

By supporting this expansion, sponsors will be associated with the expertise presented within it, and their brand will
be promoted in a positive light.

Timeline

November 2016 Develop full proposal

December 2016 Confirm main sponsors for website and initial products/material sponsors
January 2017 Website development

January 2017 Launch at PHT technical review to Patron members

Feb- March 2017 Products update and promotion

March 2017 Launch knowledgebase extension at Ecobuild

March — Onwards Media campaign via social media and industry magazines

Summary of costs:
The following is a summary of provisional costs.

ltem  Activity Funding Deadline
1. 12 month PHT Project management £3000 2017
2. Website development £2500 January
3. Writing text, gathering Product info £2400 February —ongoing 2017
4. Develop KB marketing cards for Ecobuild £850 March 2016
5. media and newsletter campaign (12months) £2400 2017
6. Press & PR — Website promo via industry £2,800 2017
magazines
TOTAL £13,950 + VAT
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Appendix 1 — Products Tab
Passivhaus Products Tab

The Products listing will be listed on the existing database under a new tab called ‘Products’ — as shown in the example below.

Form factor

Compactness of building form makes it easier

to achieve Passivhaus standards, because the heat
loss area (envelope) is minimised in relation to the

building’s volume. In general the larger the building
the easier it is to achieve the standard,...

Read more

Principles of design

To help obtain the high energy standards necessary
for Passivhaus, it is crucial that the design of a
building allows it to be buildable. The essential
principles, both in the design and the build processes,
to be considered by the whole team...

Read more



Appendix 2 — Products Tab
Passivhaus Products Tab

The tab itself will show the following information and link to the manufacturers website and datasheets

Manufacturer name _

Product range Product name Material type

Image of product or logo of Featured project

company (featured image, just

like a guidance note) Excerpt... (Just pulling through the first so

many words like guidance notes)

Read more...
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